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HOW TO USE THIS TOOLKIT

This toolkit has been produced by the NPCC Project Apex
team in partnership with our appointed communications
agency Claremont.

It provides information on what the Ride Craft campaign
is — aims, messaging, creative approach — as well

as background information, such as the insights that
informed its development.

It provides a selection of creative assets for deployment
across a range of communications channels and guidance on
how to use them. This toolkit is accompanied by a folder of
artwork/photo/video files, which police forces can use locally,
supported by regional spokespeople, statistics and case
studies as appropriate.

Get in touch if you have any questions around using
the toolkit. Email us at: ruth.maher@northants.police.uk
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THIS CAMPAIGN, WHO IT’S FOR AND ITS AIMS

2

Around six motorcyclists die and

111 are seriously injured on UK roads
each week. Approximately 20% of all
killed and seriously injured road users
are motorcyclists, despite them only

representing 1% of road miles travelled.

This campaign, and related activity in
Project Apex exist to change that.

To help do this, we’ve created a
versatile platform called Ride Craft
that will encourage better and safer
riding through sharing the expertise
of the nation’s best riders — blue light,
track and civilian. It is set to become
a destination for riders curious about
how to be better on the bike and

is aimed in particular at sports and
high-performance leisure riders who
are mostly male and between the
ages of 45 and 60.

Through promotion on social media,

in the press and through engagement
activity by officers on the ground, we
can encourage our audience through to
more content and deeper engagement
held on the Ride Craft Hub website.

The first publicity campaign to

promote Ride Craft will focus mainly on
SMIDSY (“Sorry Mate | Didn’t See You!”)
where a vehicle pulls into the path

of a motorcycle they haven’t seen.

The SMIDSY acronym, which is in

use in some motorcycling circles,
appealed to riders in our testing.

Social media adverts will focus

on tips to avoid SMIDSY incidents,
as well as two further pro tips:
cornering and reading the road.

These three tips will be available on the
pilot website at www.RideCraftHub.org

We’re grateful for the support of
Thames Valley Police, DocBike
and Bikertek for providing our
launch pro tips content.



HOW RIDE CRAFT WAS DEVELOPED

Ride Craft was developed across
January and February 2024 by our
communications partner Claremont.

They undertook a range of research to
determine a new strategy for engaging

motorcycle riders around road safety.
To develop this thinking, they:

Interviewed 16 subject matter
experts and delivery partner leaders

Reviewed 22 road safety campaigns
from the UK and internationally

« Undertook a desk review of 27

reports, papers and evaluations
relating to rider safety and campaigns

Developed 4 possible creative
territories and 5 visual approaches

These concepts were then tested
through three focus groups of
motorcycle riders and their family
members, and an additional three
depth interviews

A clear direction emerged that
the project Steering Group approved
to pilot



WHAT ARE THE MAIN INSIGHTS BEHIND

RIDE CRAFT?

Across all the interviews and audience research that informed the
strategy for Ride Craft, there were some key insights

1. SMUGGLE THE SAFETY!

Riders know safety is important,

but it's not hugely interesting to them.
They wouldn’t get excited about

a safety campaign, so we need

an approach that helps them to be
safer without leading with that idea.

2. BEING A BETTER RIDER IS CATNIP

What came through very strongly from
expert riders and our focus groups
was an attraction to the idea of being
better on the bike. No matter what
standard a rider felt themselves to be,
they were interested in improving.
The skills of motorcycling are a

source of pride for riders.

3. RIDERS RESPECT RIDERS

When we think about who is best placed
to influence motorcyclists, the answer

is simple: other riders. They respect
their peers, and they respect expert
riders, including blue light motorcyclists.
Family or non-riding authority figures
just can’t compete.

4. SEEING & BEING SEEN ARE PIVOTAL

Experts were clear that motorcyclists
have to work to be seen, and the
majority of riders in our groups
recognised this too. Reading the
road and encouraging defensive
riding are also crucial to encourage.

5. ENGAGE ME, EMPOWER ME

Research showed us that scaring

or shocking riders has limited benefit
and is unlikely to change behaviour.
Instead, encouraging improvement

and upskilling, and sharing the joy of
riding, enables us to meet motorcyclists
where they are. Better riding will mean
safer riding too.



CAMPAIGN ESSENTIALS AND KEY MESSAGING 5

CAMPAIGN NAME: THE THREE PILOT CORE MESSAGES ARE: 3. You can ride the road,

but can you read the road?

: o
Ride Craft 1‘.‘:oNrI:DiIIY:;te | Didn’t See Youl” Riders are among the most analytical

Ty ’ road users, so how do the very best
LAUNCH PUBLICITY: Avoid a SMIDSY moment when size up what's ahead?
Watch out for SMIDSY! you spot someone at a.J.uncUon.
(“Sorry Mate | Didn’t See You”) Find out how road position and Get this and other tips to be better

watching their wheels can make the on the bike from the nation’s top
. difference. Get this and other tips riders at RideCraftHub.org

STRAPLINE/CALL T0 ACTION: to be better on the bike from the
Be better on the bike. Get tips from the nation’s top riders at RideCraftHub.org

UK’s best riders on the Ride Craft Hub.
2. Anyone can ride around a corner.

WEBSITE: But can you really corner?
. We live for cornering, so how
www.RideCraftHub.org can you do it like the best?

Get this and other tips to be better
on the bike from the nation’s top
riders at RideCraftHub.org

Ride Craft is built on the idea of
encouraging riders to be “better on
the bike” by engaging them with riding
tips brought to them by the nation’s
best riders. The pilot of Ride Craft

is built around the sharing of three
social media posts, and media work
leading with a call for spring bank
holiday riders to watch out

for SMIDSY incidents.



FAQs

Why have NPCC commissioned

this work?

The aim of this communications
campaign is to support a reduction

in the number of motorcycle riders
killed or seriously injured (KSls) on the
roads. Around six motorcyclists die and
111 are seriously injured on UK roads
each week. Approximately 20% of all
killed and seriously injured road users
are motorcyclists, despite them only
representing 1% of road miles travelled.
This campaign and related activities in
Project Apex have been developed to
help change this.

What research have you done

to develop this campaign?

The development of Ride Craft has
been informed by interviews with
subject matter experts and delivery
partner leaders. Over twenty UK and
international road safety campaigns
have been reviewed alongside nearly
thirty evidence reports and papers
from the road safety sector. Finally, all
the creative concepts that emerged

from research were tested with groups
of motorcycle riders from our target
audience, their families and through
depth interviews.

Who is the campaign aimed at?

The campaign is aimed in particular at
sports and high-performance motorcycle
leisure riders, most of whom are male
and between the ages of 45 and 60.
The campaign ideas were pre-tested
with people from this audience group.

How is the campaign different

to previous efforts?

The campaign takes a new approach
that encourages motorcycle riders to
improve their skills, and to engage with
content and tips provided by some of the
country’s best professional riders, from
blue light services, the track, advanced
civilian riders and beyond. Motorcyclists
told us they all had a desire to improve
their riding abilities, and appreciated
what improving their skills could achieve
in terms of them enjoying the ride more
as well as making it safer.

What do you hope the campaign

will achieve?

Above all, we want to reduce harm

to motorcyclists, dozens of whom are
seriously injured or killed every week
on the nation’s roads. But the campaign
has also been informed throughout by
both leisure and expert motorcyclists,
so we've developed a campaign based
on sharing tips that will help riders enjoy
their ride more as well as encouraging
safer road riding.

We hope the Ride Craft Hub can grow to
become a destination for motorcyclists
of all abilities, united in their passion for
being better on the bike. We'll share

tips from some of the country’s leading
expert riders, and signpost programmes
that leisure riders can try out to improve
their rides and get them home safely.






Look and feel summary

THE CAMPAIGN LOOK AND FEEL USES THE
FOLLOWING ELEMENTS:

- POV photography, showing the real
view of riders.

- The visor arcs, which sit at the top and/or
the bottom of communications and can
increase or decrease in height as required.

- A colour palette of navy and vivid green.

- A bold typographic approach.

It’s important that

Ride Craft is presented
consistently to give it
the best opportunity to
connect and stay in the
memory of audiences,
and so it can be
effectively evaluated.

A consistent presentation and
communication around the brand
will also ensure that audiences
who travel across police force
boundaries are not confused

by disparate messaging or
presentation when they see

the campaign.



Photography 9

We have produced a new photo
library of Point Of View (POV)
images, specially created for Ride
Craft.

This POV style tested very strongly
with our motorcyclist focus groups,
they liked how it immediately
connected to their experience
behind the handlebars and gave
opportunities for the public to

see the road and its hazards the
way they do.

1. SMIDSY 3. Cutup

4. Door opening 5. Sweeping bend 6. Sweeping bend



Photography 10

9. Sweeping bend

11. Hill with blind summit 12. Looking down into the road ahead 13. Looking down into the road ahead 14. Overtaking




Photography 11

16. Merging from a sliproad 17. Poor road surface

19. Clear road ahead 20. Riding together 21. Riding together




Colour

We use a simple, bold colour palette
of navy, green, plus black and white.

Navy is primarily used as a
background colour.

Green or white are primarily
used as a text colour on a navy
or photography background.

Navy can be used in copy, but
body copy for printed items should
be either black text on a white
background, or white text on a
colour or photographic background.

The colour values are
shown here.

NAVY
R38 634 B8O

#262250
€89 M100 Y0 K58

PMS 2695

WHITE

R255 6255 B255

#Htfttf

C0 M0 Y0 Ko

GREEN

R99 6255 B0

#63ff00

C54 MO0 Y100 KO

PMS 802

BLACK
RO GO BO

#00000
C0 M0 Y0 K100
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Visor arc graphic

The visor arc graphic device is
added to the top and/or bottom

of our communications and echoes
the view a rider sees from inside

a crash helmet.

The visor arcs are supplied as vector
files and can be adjusted in height
as required by your communication.

It can hold text and logos as
required and its primary colour
iS navy.

Do not place images within the arcs.

Visor arcs at top and/or
bottom of communications

Height of arcs can be
adjusted as required

Arcs can hold text
and logos

>\IA< RIDE




Logo 1

All visual communications should
carry the Ride Craft Hub logo, which
encourages our audience through to

th bsite t ith tent
Cesonad 1o b be ber o Vv ., RIDE v
CRAFT >A< RIDE CRAFT HUB

The primary application of the logo A HUB
uses the green icon and white text on

either a navy background or over a
POV photo. There are also versions

for use on a white background. . . .
Primary logo version. Alternate logo version.

. . Stacked. Landscape.
The logo exists in two lockups, P

stacked, and landscape. The
stacked version is the preferred
version. Only use the landscape
version where the stack version
is impractical (e.g. the website).

The Project Apex logo should also v RIDE ‘ 7% @6
accompany the Ride Craft logo. CRAFT < {PQROJEC}£ HOJECQ

The Ride Craft Hub website features A HUB

partner logos who supported the
development of the campaign.

White background Project Apex logos.
logo version. Solid and reversed.



Icon

We use the icon from our logo as a
device to highlight awareness points
and draw attention to specific areas
of images.

The primary colour of the icon
is green.




Typography

Our campaign typeface is

Proxima Nova. We use the regular,
and extra condensed versions
within our communications in
various weights.

Proxima Nova Extra Condensed
Black ltalic is primarily used for
headings and key statements.

It can be used in uppercase

(mainly for headings) and lowercase
(mainly for supporting copy).

PROXIMA NOVA
EXTRA CONDENSED

BLACK ITALIC

Primary typeface for key messages.

Use in all caps or upper and lower case.

PROXIMA NOVA
EXTRA CONDENSED

Bold Italic
Semibold Italic
Reqular Italic

Use for key message
supporting copy
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PROXIMA NOVA

Bold
Medium
Light

Used for body copy
online and in print






EXAMPLE CREATIVE 18

JWANT T

"BE BET T -' it 5 a S . ' *«SORRY MATE I DIDN’T SEE YOU” *<SORRY MATE | DIDN'T SEE YOU”

ONTHEBIKE? f=—f =" Neme [ ANYONE AN RIDE 4ROUND

G fre riders. | ' ¥ 5
e BUT CAN YOU REALLY CORNER?

we’ve created the Ride Craft Hub
to share tips from the pros.

Visit us at RideCraftHub.org

orscan the QR code

%< RIDE CRAFT HUB

WELCOME TO THE RIDE CRAFT HUB.

WE AIM TO BRING YOU TIPS AND
GUIDES ON l;_l’)llg_lBTIO BE BETTER ON

We've teamed up with the nation’s top riders to share their know-how on
everything from cornering to headspace so you can enjoy your best ride.

The Ride Craft Hub is in @ public pilot phase.

SPOTTING A SMIDSY (“SORRY MATE | DIDN’T SEE YOU”’)
INCIDENT BEFORE IT HAPPENS.

Junctions are one of the most common places for motorcycle collisions.
DocBike expert riders show you how to see them and make sure you're
seen too.



SOCIAL MEDIA ADVERTS

Facebook,
Instagram
and Linkedin
(1200x1200)

Supplied as static
and motion versions

SMIDSY?

)

o -

*SORRY MATE I DIDN'T SEE YOU”

SMIDSY ADVERT

SMIDSY?*
*”Sorry Mate | Didn’t See You!”

Post copy:

Avoid a SMIDSY moment when you spot
someone at a junction. Find out how road
position and watching their wheels can make
the difference. Get this and other tips to be
better on the bike from the nation’s top riders
at RideCraftHub.org

ANYONE CAN RIDE AROUND
A CORNER .
BUT CAN YOU REALLY CORNER?

CORNERING ADVERT

Anyone can ride around a corner.
But can you really corner?

Post copy:
We live for cornering, so how can
you do it like the best?

Get this and other tips to be better
on the bike from the nation’s top
riders at RideCraftHub.org

YOU CAN RIDE THE ROAD
BUT CAN YOU READ THE ROAD?

READING THE ROAD ADVERT

You can ride the road, but can you read the road?

Post copy:
Riders are among the most analytical road users,
so how do the very best size up what’s ahead?

Get this and other tips to be better on the bike
from the nation’s top riders at RideCraftHub.org



SOCIAL MEDIA ADVERTS

Instagram stories
(1080x1920)

Supplied as static
and motion versions

*“SORRY MATE | DIDN’T SEE YOU”

SMIDSY ADVERT

SMIDSY?*
*”Sorry Mate | Didn’t See You!”

Post copy:

Avoid a SMIDSY moment when you spot
someone at a junction. Find out how road
position and watching their wheels can make
the difference. Get this and other tips to be
better on the bike from the nation’s top riders
at RideCraftHub.org

ANYONE CAN RIDE AROUND
A CORNER

BUT CAN YOU REALLY CORNER?

CORNERING ADVERT

Anyone can ride around a corner.
But can you really corner?

Post copy:
We live for cornering, so how can
you do it like the best?

Get this and other tips to be better
on the bike from the nation’s top
riders at RideCraftHub.org
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YOU CAN RIDE THE ROAD ~
BUT CAN YOU READ THE ROAD?

READING THE ROAD ADVERT

You can ride the road, but can you read the road?

Post copy:
Riders are among the most analytical road users,
so how do the very best size up what’s ahead?

Get this and other tips to be better on the bike
from the nation’s top riders at RideCraftHub.org



HERO POSTER (A3)

JWANT T
“BE BET
ON THE BIKE! | 2

Get tips from the UK’s bestriders.
From cornering to reading the road,
we’ve created the Ride Craft Hub
to share tips from the pros.

Visit us at RideCraftHub.org

or scan the QR code

21



HANDOUT CARDS

WE’RE LAUNCHING THE

RIDE CRAFT HUB WITH

THREE PRO TIPS:

- Avoiding a SMIDSY incident
Ride Craft Hub brings you free pro tips on (“Sorry Mate | Didn’t See You”)
everything from cornering to reading the - The subtle art of cornering
road, so you can enjoy your best ride. - How to read the road like the very best
Flip over to get tips from the nation’s best riders. Scan the QR code to access them all.

RideCraftHub.org

22



COFFEE CUP SLEEVE

Gelﬁpsonbmkirafm
lue

IlI higﬁ Smed with
| Light Rider Alex Wartson




CAFEMUG

Get tips on obstacle
avoidance from Bike Safe
Instructor Dan Jones

24



PRINTAD

SMIDSY?*

* “Sorry meie | didn’f see jro[r'i‘ 8 )
Watch a driver’s wheels
(not eyes). They start to turn -
you brake and move.

et more tps to be
better on the bike:
RigeCroitHu.og

25



WEBSITE

>4 RIDE CRAFT HUB

'_4‘"‘;‘: = .-f-!-. -
TAKE YOUR RIDING TO THE NEXTLEVEL®

T )

F i

WELCOME TO THE RIDE CRAFT HUB.

WEAIMTO BWG YOU TIPS AND
E

GUIDES ON HOW T0 BE BETTER ON
THE BIKE.

We’ve teamed up with the nation’s top riders to share their know-how on
everything from cornering to headspace so you can enjoy your best ride.

The Ride Craft Hub is in a public pilot phase.

SPOTTING A SMIDSY (“SORRY MATE | DIDN’T SEE YOU”)
INCIDENT BEFORE IT HAPPENS.

Junctions are one of the most common places for motorcycle collisions.
DocBike expert riders show you how to see them and make sure you'’re
seen too.

26



PRESS RELEASE TEMPLATE

A template press release is in the
download folder that accompanies
this toolkit. We encourage use of

regional statistics and spokespeople.

SOCIAL MEDIA POST INSPIRATION

This social post text is offered as a
starting point to accompany our three
pilot social media adverts, which
point towards three pro tips to help
motorcyclists be better on the bike.

SIMDSY

Sorry Mate | Didn’t See You! It's a phrase
heard by motorcyclists who have come
to a halt when a vehicle pulls out in front
of them. “SMIDSY” incidents are one

of the leading causes of motorcycle
collisions and the focus of our new
campaign for riders gearing up for

their Bank Holiday trips.

Our new Ride Craft Hub shares three

pro tips, including how to spot a SMIDSY,

to help riders brush up on their skKills
and be better on the bike this spring.
(www.RideCraftHub.org)

27

Cornering

Anyone can ride around a corner, but
can you really corner? Find out how

to corner like the very best so you can
enjoy your best ride this Bank Holiday
weekend. Our new Ride Craft Hub
shares three pro tips, including the subtle
art of cornering, to help riders brush

up on their skills and be better on the
bike this spring. (www.RideCraftHub.org)

Reading The Road

Motorcycle riders are among the most
analytical road users, and the art of
reading the road can make for a better
and safer ride. Can you read the road
like the very best? Find out and get
yourself ready for your Bank Holiday
rides. Our new Ride Craft Hub shares
three pro tips, including expert road
reading, to help riders brush up on
their skills and be better on the bike
this spring. (www.RideCraftHub.orq)



APPENDICES



APPENDIX 1

EXPERT INTERVIEWEES

Person’s name

PROJECT TEAM + ADVISORS

Job Title

2

©

Organisation

Martin Evans

Strategic manager for Project Apex & TJA Associates project team

TJA Associates

Jo Rogerson UKROEd UKROEd
Anne-Marie Penny Senior Road Safety Policy Adviser National Highways
Ruth Maher Project manager for Project Apex Northants

EXPERTS

Dr Cris Burgess

Academic

Uni Exeter

Amanda Hornby

Senior Policy Advisor - High Risk Road Users

National Highways

Jacquie Upton

Senior advisor - Social Research and Behaviour Change

National Highways

Marc Clothier Senior Officer for Project Apex & NRPOII Sussex
Matt Wightwick Ch Insp Roads Policing & Bank holiday lead for Southern forces Sussex
Jake Wright W. Mercia Theme lead for rider behaviour, Ch Insp Roads Policing West Mercia
Dave Bottomley MET Police motorcyclist & BikeSafe Met

Matt Willmot Lancs theme lead for intelligence led capabilities Lancashire

Gareth Mccartney

PSNI Inspector of Roads Policing

Northern Ireland

VCSE Experts

lan Mew Consultant in Anaesthetics, Critical Care & Air Ambulance Doc Bike
Heidi Duffy MBE Road Casualty Reduction Specialist Young Riders Forum
Karen Cole + Gina Evans (marcomms) Director of Road Safety and Rider Training MCIA



APPENDIX 2
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REPORT AND EVIDENCE REVIEWED DURING RESEARCH FOR RIDE CRAFT

Campaign Motorbike Country Link
or car?
Be Aware Out There - off-road motorcycling (Aus) Motorbike Australia https://iconagency.com.au/work/road-motorcycle-safety-campaign
Ride To Live (Aus) Motorbike Australia https://ridetolive.nsw.gov.au/
Stay A Hero (Sussex) Motorbike UK https://sussexsaferroads.gov.uk/campaigns/stay-a-hero/?utm_source=domain&utm_cam-
paign=stayaherocouk
Protect your Entire Body on Every Ride (Victoria, Aus) | Motorbike Australia https://www.youtube.com/watch?v=Jds4mKvPCzY
Think Once Think Twice Think BIKE (UK) Motorbike UK https://www.youtube.com/watch?v=IYJYAOP5Is8&ab_channel=GetGeared.co.uk
Know the Dangers by Shiny Side Up (East Midlands) | Motorbike UK https://shinysideup.co.uk/
Your Life is Priceless by Shiny Side Up (East Midlands) | Motorbike UK https://www.youtube.com/watch?v=st3BjV5TZGo
Live Fast Die Old (Scot) Motorbike UK https://livefastdieold.scot/
Bank Holiday Social Media vid by Doc Bike Motorbike UK https://x.com/DorsetTraumaDoc/status/11189378392138711047s=20
Jerks at Junctions by New Rider Hub Motorbike UK https://newriderhub.net/nyrf/campaigns/junctions/
Isle of Man TT 2022 Campaign by loM Constabulary | Motorbike UK https://www.youtube.com/watch?v=3cEPRL4xhvk&ab_channel=IsleofManConstabulary
Perfect Day (Car Keys UK) Motorbike UK https://www.youtube.com/watch?v=16e8Sm4Pell
Motorcyclists, it’s up to you to reduce the risks Motorbike Australia https://www.youtube.com/watch?v=zRpNirJfuzs
(Victoria, Aus)
Think Biker (UK) - If you got to know me Motorbike UK https://www.youtube.com/watch?v=3-EDJj-gu2Q
Think: Take Longer to Look for Bikes (UK) Motorbike UK https://www.youtube.com/watch?v=zI7KoeVIh-k&ab_channel=CarolAquino
Motorcyclists, put yourself in their shoes (Victoria, Aus) | Motorbike Australia https://www.youtube.com/watch?v=T8y7uf2LmkA
No One Thinks Big of You (Transport NSW - Aus) Car/general Australia https://mvmm.com.au/no-one-thinks-big-of-you-the-pinkie-campaign/
Shame On You shock TV ad (Northern Ireland) Car/general UK https://www.youtube.com/watch?v=yGVaArcV9BE&ab_channel=OnDemandNews
Harvard Alcohol Project: Designated Driver (US) Car/general us https://www.hsph.harvard.edu/chc/harvard-alcohol-project/
Bob designated driver campaign (NEL) Car/general Netherlands | https://en.wikipedia.org/wiki/Bob_campaign
Think: Good drivers - we salute you Car/general UK https://www.think.gov.uk/campaign/good-driver/
Think: Is pushing it worth it? Car/general UK https://www.think.gov.uk/campaign/speeding2023/
Elite Rider Hub (website signposting courses) by MCIA | Motorbike UK http://www.eliteriderhub.co.uk/
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REPORTS, RESEARCH AND EVIDENCE REVIEWED DURING RESEARCH

Paper/ report/ article

31

Author/ organisation

Reported road casualties in Great Britain: motorcycle factsheet, 2021

DfT

Motorcycle Safety Gap Analysis Task 1-106

Highways England

Service Delivery Review - Eastern Region by RSA

Highways England

Double Diamond Workshop on Young Riders by RSA

Highways England

Effectiveness of UK Road Safety Behaviour Change Interventions by Agilysis 2019

RAC Foundation

RideFree Refreshing Our approach to MC Safety by RSA

Highways England

Understanding Young Riders Research

Nat Young Riders Forum

Profiling drivers with speed-related contributory factors assigned in collisions. Lessons from UK

Adrian Vasile Horodnic, George Ursachi, Tanya Fosdick

Spinning wheels : motorcycle safety leaves experts divided - 2001

SD Green

A review of behavioural issues contribution to motorcycle safety

Mustafa Talib Yousif, Mustafa Talib Yousif, Ahmad Farhan Mohd Sadullah,
Khairil Anwar Abu Kassim

Speeding for fun? Exploring the speeding behavior of riders of heavy motorcycles using the
theory of planned behavior and psychological flow theory

Ching-Fu Chen, Cheng-Wen Chen

Motorcycle riders’ perceptions, attitudes and strategies: Findings from a focus group study,

Véronique Huth, Elisabeth Fiissl, Ralf Risser,

Distraction in road-safety interventions. Challenging social norms without using ‘fear appeal’

Steve Ferris, Tanya Fosdick, Dan Campsall and George Ursachi

Helping Motorcyclists ‘Ride to Live’: developing a large-scale public education campaign for
motorcyclists using research and stakeholder consultation

Centre for Road Safety, Transport for NSW

How to Avoid being Knocked Off Your Bike

DocBike

Scientific studies explain SMIDSY’ article referencing saccadic masking + 10 top tips

Alliance of British Drivers

Delivering a regional intervention

Highways England

HE Segment Work

Highways England

BikerTek campaign

Highways England

Science of Being Seen

Kevin Williams

Literature review of interventions to improve the conspicuity of motorcyclists and help avoid
‘looked but failed to see’ accidents

Shaun Helman, Alistair Weare, Malcolm Palmer, and Kristen Fernandez-Medina

Motorcycle Stakeholder Orgs list by MCIA MCIA
Preventing Motorcyclists Becoming Major Trauma Patients - DocBike presentation DocBike
Collission Hotspot leaflet DocBike
Harvard Alcohol Project: Designated Driver CHC (USA)
The Thinking Biker - Module 3 Biker Down

BikerTek campaign evaluation report (Bauer)

National Highways

To See or Not to See - video design paper

UKROEd, Dr Chris Burgess



PRODUCED BY NPCC IN PARTNERSHIP
WITH CLAREMONT COMMUNICATIONS.

THIS TOOLKIT IS INTENDED FOR POLICE
COMMUNICATORS, STAKEHOLDERS
AND PARTNERS.

Vv . RIDE
> S GRAFT




